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How digitalisation works at the MAHA SERVICE 
CENTER 
 

• The focus is on customer service! In order to improve the customer service continuously, the 
MAHA SERVICE CENTER is constantly updating its processes. This is why it was particularly 
important for the service team to carry out a pilot project together with Mercedes-Benz Con-
nectivity Services GmbH, a long-standing partner, and its solution “connect business” for 
fleets. It is the ideal platform to act faster and more efficiently. 

 

Haldenwang, 14 October 2020. The key to a fruitful pilot project – a state-of-the-art product solution 
and the right test environment. The makers of connect business have found the latter in the heavily 
in-demand fleet management of the MAHA SERVICE CENTER. For the MAHA service team, this was 
also the perfect match, because as world market leader innovations and developments are the key 
to our success. “We too are working hard to digitalise our own products as well as the different busi-
ness sectors,” says Dr. Thomas Aubel, Managing Director of MAHA Maschinenbau Haldenwang 
GmbH & Co. KG. 

 

We work fast and efficiently 

By implementing connect business, the MAHA SERVICE CENTER was able to digitalise its fleet 
management and thus optimise its internal processes in a new way. “It is our aim to offer the best 
service. If ultimately the customer benefits, then we have met our goal,” adds Thomas Aubel. 

 

Sandra Jauß, Fleet Manager of the MAHA SERVICE CENTER, keeps track of the fleet at all times with 
connect business. She can check current data from each vehicle in real time, identify its current loca-
tion and use this information to schedule repairs and maintenance, for example. The advantage for 
the operators is that they can more effectively schedule spontaneous technician deployments. Mar-
tin Sigg of connect business talks about a digital data highway and thereby conveys the meaning 
particularly well, because it helps to find the shortest way to the customer and save resources at the 
same time. 

 

A typical scenario is when a customer reports an emergency to the SERVICE CENTER. Via the con-
nect business platform, the operator checks where the closest service vehicle is located for the cus-
tomer. The technician is then directly contacted and sent to the customer. “That saves tedious 
phone calls. As a result, we have had a lot of positive feedback from customers,” says Robert For-
derer, Head of the MAHA SERVICE CENTER 

 

The next steps are also firmly in sight. 

“Digitalisation: Everybody talks about it, we do it!”, says Thomas Aubel. 
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MAHA – an overview: 

MAHA Maschinenbau Haldenwang GmbH & Co. KG is one of the world’s leading manufacturers of 
workshop and vehicle inspection equipment. As a company with an international outlook, MAHA op-
erates two production sites in Germany and the USA and a global sales and service network in over 
150 countries. The company employs a total of more than 1,000 staff worldwide and generates 
sales of approximately €150 million. 

 

Contact: 

MAHA Maschinenbau Haldenwang GmbH & Co. KG 

Marketing, Phone +49 8374 585-0, Email marketing@maha.de 

More information released by MAHA is available on the Internet: 

https://maha.de/en/news and www.maha.de 
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